
Wilburton Commercial Area 
Citizen Advisory Committee Meeting #10

November 2nd, 2017

6:00 ï8:00 pm



ÅEconomic Development

ÅComplete Design Discussion

ÅAdoption / comments on design vision statements

ÅBuilding / tower stepback considerations

ÅTransition / buffer considerations

Tonightôs Meeting
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O P P O R T U N I T Y  I N  W I L B U R T O N



Tonightôs Topics

ÅBellevueôs Approach to ED

ÅThe Ecosystem

ÅTalent and Transport

ÅImportance of Scale

ÅIntentionality 



Bellevue is an 
innovation and 
technology center.
Companies from the U.S., Europe, and 

Asia base their engineering and 

research teams in Bellevue.

We are a bridge into U.S. and Canadian 

markets. O ur strong international 

workforce supports innovation and 

global solutions.



Global business center

Specialization in 
technology and gaming

45 corporate 
headquarters

90 international 
businesses

Home to industry pillars 
for enterprise and 
games

Safe community

Highly -rated schools

Beautiful natural 
environment

Bellevue is Puget Soundôs 2nd City



Talent drives Bellevueôs economy

High-Skill 
Occupations Bellevue RaleighAustin Atlanta San JoseSalt LakePortland Denver

Business, Science

& Arts 60% 46% 46% 51% 43% 44% 46% 45%
Computer & Math

18% 5% 6% 4% 7% 3% 4% 4%
Engineering &

Science 23% 10% 10% 7% 13% 8% 8% 7%



HQ moves to Bellevue in 
2020

60% of employees bike to 
work

Employees needed bigger 
sell on Bellevue

Focused on business and 
technology innovation

3,000 international students 
every year by 2025

They will be Bellevueôs 
ambassadors to the world

Two Big Recruitments

For innovators, place matters .



Trends in Economic Development

The future will be smaller companies.

ÅCreative Edge, business survey, and tourism 

master plan have surveyed businesses. 

ÅFirms moving to Bellevue are smaller: 10-20 

persons, focused on higher-cost roles.

ÅAdmin., CSR, and other lower-cost roles are 

shipped to cheaper regions.

ÅThe continued growth of online ordering means 

cities need unique, local retail and restaurants to 

draw visitors.

Bellevue is the 10th most expensive 

office market in the U.S .
- JLL Commercial Office Report, July 2017



Place Making for the 
Knowledge Economy

W H Y  D O E S  I T  M AT T E R  F O R  E C O N O M I C  D E V E L O P M E N T ?



Downtown Bellevue is big .



A Sense of Place

Neighborhoods, cities, and regions are awakening 

to the importance of ôplaceõ in economic 

developmenté

Competing for success in a global marketplace 

means creating places where workers, 

entrepreneurs, and businesses want to locate, invest, 

and expandé

A community without place amenities will have a 

difficult time attracting and retaining talented 

workers and entrepreneurs, or being attractive to 

business.

ïMichigan Governor Rick Snyder

Place Matters: The Role of Economic Development in Place Making, International Economic Development Council, June 2017



Amazon HQ2 RFP

Top Site Location Requirements:

ÅMSA with 1 million or more people

ÅStable and business friendly 

environment

ÅPotential to attract and retain strong 

technical talent.

ÅAccess to global markets

ÅCultural Fit

ÅCommunity/Quality of Life

Amazonõs selection criteria, as described in 

the companyõs request for proposal, sets out 

a compelling list of the attributes cities 

must have if they aspire to be a serious part 

of the Americaõs growing digital economy.

- Amy Liu and Mark Muro, Brookings Institution in the 

Harvard Business Review, ñWhat Amazonôs HQ2 Wish List 

Signals about the Future of American Citiesò, Sept. 8, 2017



Creative jobs have fueled Bellevueôs growth

CREATIVE INDUSTRIES
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Bellevueôs Creative Economy



How do we create a sense of place?

Elements of Place

ÅMixed uses

ÅQuality public spaces

ÅBroadband-enabled

ÅMultiple transportation options

ÅMultiple housing options

ÅPreservation of historic 

structures

ÅCommunity heritage

ÅArts, culture, and creativity

ÅRecreation

ÅGreen spaces

Characteristics of Good 

Form

ÅMass, density, and scale 

appropriate to place

Å Human scale ïdesigned for 

people

ÅWalkable ïpedestrian-

oriented and bikeable

Quality Places that 

are:

ÅSafe

Å Connected

ÅWelcoming

Å Accessible

Å Comfortable

Å Authentic

Place Matters: The Role of Economic Development in Place Making, International Economic Development Council, June 2017



People want to visit and work in the places 

they want to live.

Human-scale and people-focus make places 

memorable and interesting.

Make large development feel more intimate

ñFavorite Neighborhoodsò are more than 

employment centers: 

Ballard, Capital Hill, Crossroads, 

Downtown Kirkland

Wilburton must be unique .

People-focused neighborhoods



Intentionality
H O W  D O  W E  A C T I V E LY  C R E AT E  T H E  P L A C E S  W E  E N V I S I O N ?



Insanity is doing the same 
thing over and over again 

and expecting different 
results.

Albert Einstein

How do we catalyze and lead change?



ÅDesignated an arts district in 

2009.

ÅNo visible arts programming or 

infrastructure. 

ÅTwo East Link stations and 

Spring District encourage 

standard redevelopment

Did we DO enough?

Case Study: BelRed ñArts Districtò



Å50k sf of co-working/business 

accelerator

Å30k sf of retail/food incubator

Å200k sf of market office space

Å200 hotel rooms

ÅIntegrated art throughout the 

development + gallery

They DID something.

Case Study: World Trade Center Denver



In 1998, City and County began 

planning to extend the Riverwalk north 

of downtown 

To enhance flood protection and 

catalyze redevelopment in a blighted 

area north of downtown

They took an ugly, overlooked ditch ï> 

Case Study: San Antonio River North



Invested $72.1 million in public 

infrastructure along 1.5 miles of river 

front

Added public spaces and public art 

as critical components

Created vigorous design standards

for private development

Case Study: San Antonio River North



Facilitated expansive, family-friendly public use through 

festivals and events

Case Study: San Antonio River North


